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CASE STUDY

Northeast Ohio Fence & Deck
Digital Marketing Case Study
Client Since 2018  |  Web Development  |  SEO  |  Content  |  Analytics  |  Paid Advertising

8+ Years
Client Relationship

133,452
Website Sessions

21,122
Google Organic Sessions

3,022
Google Organic Key Events

216 Marketing began working with Northeast Ohio Fence & Deck in 2018. What started as a website redevelopment project
grew into a long-term digital marketing relationship spanning SEO, content, technical optimization, analytics, conversion
tracking and paid advertising.

Eight years later, the relationship continues as the company's digital marketing needs evolve.
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THE CHALLENGE

From a Small, Dated Website to a Measurable Digital
Foundation
Northeast Ohio Fence & Deck was already an established Northeast Ohio company, but its online presence did not reflect
decades of experience in the market. The original site contained only a limited number of pages, offered little detail about
individual fence products or service areas, had minimal search visibility outside branded and very local terms, and provided
little meaningful tracking.

The initial goal was simple: build a better website and generate more qualified leads. The larger challenge was creating a
digital platform that could support the company's marketing for years rather than simply replacing an old design.

BEFORE AFTER

What 216 Marketing Built
• Website redevelopment and ongoing optimization

• Mobile-friendly layouts, lead-generation forms and quote-request paths

• Product, service and local service-area landing pages

• Search-friendly architecture, internal linking and technical SEO

• Structured data, analytics and conversion tracking

• Ongoing performance and Core Web Vitals improvements

The current website passes Google's Core Web Vitals assessment on both mobile and desktop, providing a fast technical
foundation for users, search engines and paid advertising traffic.
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THE RESULTS

Eight Years of First-Party Website Data
The available analytics history begins July 20, 2018. Through August 16, 2026, the property recorded 133,452 website
sessions and 110,969 active users. Google organic search generated 21,122 sessions and 3,022 tracked key events; Bing
organic generated 1,907 sessions and 283 tracked key events.

Long-term analytics view from the Northeast Ohio Fence & Deck property. Tracking configurations and definitions of key events changed during the
eight-year period, so individual conversion totals should be interpreted within that context.

SEO + Paid Search + Tracking
SEO became an ongoing part of the strategy after the website foundation was established. The site expanded into deeper
product, service, customer-question and service-area content supported by technical optimization, local search work,
internal linking and structured data.

Paid advertising was added later. Over the lifetime of the analytics property, Google paid search generated more than
67,000 recorded website sessions. More recently, Microsoft Advertising added another source of targeted search traffic
and qualified lead opportunities.

The important shift was not simply more traffic. 216 Marketing implemented analytics, conversion tracking, form tracking,
campaign tagging and attribution so marketing decisions could be tied more closely to actual customer inquiries.
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THE PARTNERSHIP

Long-Term Marketing Does Not Move in a Straight Line
Search behavior, competition, seasonality, advertising platforms, Google's search results, AI-powered discovery and the
Northeast Ohio home-improvement market have all changed during this engagement. There have been strong growth
periods as well as periods when organic traffic or lead volume declined.

216 Marketing does not hide those changes. The job is to use the available data, identify what is happening, adjust
priorities, test new channels and continue strengthening the digital foundation.

Direct Access. Straight Answers.
No Disappearing Act.
Clients have direct access to the person responsible for their strategy. They receive straightforward answers about what is
working and what is not, and they are not pushed into services simply because those services are available.

The Northeast Ohio Fence & Deck relationship is an example of that approach in practice: more than eight years of
measurable work, continued communication and a willingness to adapt as conditions change.

See the full online case study
216marketing.com/about-us/digital-marketing-portfolio/northeast-ohio-fence-deck/
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